


Andhra Loyola College (Autonomous) Viscom

DEPARTMENT OF VISUAL COMMUNICATIONS
RESOLUTIONS

The following are the resolutions passed in therBa@éd studies meeting held on February 27,
2012 at 2.30 pm to 4 pm.

The outcome of the meeting has passed the follomiodifications to be made in the
syllabus for the next academic year 2012-2013.

1. ltis resolved to modify the Human Communicatiopgrain Semester-I as follows:

unit-5 is removed andGroup Communication-types procedures formats and

Mass Communication- Components, Forms and functionsare added to Unit- 1, and unit-

4 is divided into to two equal halves. i.e thetpaterpersonal Relationships is formed as

UnitV.

2. ltis resolved to correct the syllabus of Film Manlsm and Aesthetics of Semester-I,
the word’Film movement’ has been changeaol Film speed’.

3. ltis resolved to include the topic in Visual Dragipaper in Semester-11 as School of
Indian arts in Unit-2. i.e.Study of different Indian School of Art like Cave Art,
Ajanta, Rajasthan Deccan, Ajanta Murals, Rajasthan School of Arts, Deccan
School of Arts, Contemporary Indian art like Bengalschool of Arts etc’is added to
Unit Il. The topic ‘figurative Anatomy’ in unit lis shifted to unit III.

4. ltis resolved to exclude the wortheé manufacture’ in the First Unit of Media Culture
and Society paper in Semester-Il.

5. It is resolved to include the topicTésting an Advertisement in the Unit-V of the
Advertising Basics in Semester-III.

6. Itis resolved to includeOfficial Secrets Act ‘and modify the sequence of topics Unit Il
of Media laws and Ethics paper in Semester-1V Tha read asContempt of Court
Defamation Libel and Slander Official Secrets Act —Right to information act —
Puffery’ ; and addedlhdian Contracts Act - an overview’ and Cyber laws —an
overview’ in unit-V.

7. ltis resolved to include the topi¢iDTV and 3D Television technologies’ in Unit-II of
the Television Production- | in Semester-IV.

8. It is resolved to include the topicCbmmunication Research — an overview'in
Unit-V of the Media Research Orientation in Seme¥te

9. It was resolved to include the topiSttucture of Television Prograni in unit-1V of
the Television Production- Il in Semester-V.

10. It is resolved to correct the topics of Unit 2 irM2lopment Communication paper in
Semester-V as follows: the words ‘Differences fré@eneral Communication’ was
replaced with ‘Development Support Communicatidn’unit-5, the words ‘Taxonomy
of Advertisements’ and ‘taxonomy of social Ads’ weemoved.

M.Sathish Rajan
H.O.D. Visual Communication &
Chairman, Board of Studies
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Viscom Andhra Loyola College (Autonomous)
NEW
B.SC VISUAL COMMUNICATIONS
Advertising basics- Newsyllabus
Major : Viscom Paper —3 Credit : 3
Category: MC( Theory ) No. of Hrs / Week : 4
Unit 1

Introduction to Advertising. Definition and TypeStructure and Functioning of an AD
Agency. Advertiser - Agency Relationship.

Unit 2
Audience Analysis, Segmentation, Targeting and tlosng; Audience Research -
Demographics, Psychographics.

Unit 3
Creative Aspects of Advertising. Art Direction. @twe Aspects in Print and Electronic
media. Print Production; Electronic Production.

Unit 4
Outdoor Advertising. Media Choices. Sales Promotidre Role of PR in Advertising.

Unit 5

Advertising Ethics. Legal Aspects of Advertisingdvertising social issues. Political
Advertising. Dynamics of creating and executing ¢benplete campaign strategy. Testing
an Advertisement.

Key Texts:

1. Coutland L. Boove, John V. Thill, George P. Diparian Burk Wood, Advertising
Excellence, Mc Graw-Hill, Inc. N.Y. 1995.

2. Frank Jefkins, Advertising Made Simple, Rupa & SewDelhi. 1992.

3. William F. Arens, Contemporary Advertising, IndMcGraw-Hill, 1999.
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Andhra Loyola College (Autonomous) Viscom

OoLD
B.SC VISUAL COMMUNICATIONS
ADVERTISING BASICS- OLD SYLLABUS
Major . Viscom Paper — 3 Credit .3
Category : MC (Theory) No. of Hrs / Week 4

Unit 1
Introduction to Advertising. Definition and TypeStructure and Functioning of an AD
Agency. Advertiser - Agency Relationship.

Unit 2
Audience Analysis, Segmentation, Targeting and tPo$ng; Audience Research -
Demographics, Psychographics.

Unit 3
Creative Aspects of Advertising. Art Direction. @tiwe Aspects in Print and Electronic
media. Print Production; Electronic Production.

Unit4
Outdoor Advertising. Media Choices. Sales Promotidre Role of PR in Advertising.

Unit 5
Advertising Ethics. Legal Aspects of Advertising.dvertising social issues. Political
Advertising. Dynamics of creating and executingt¢beplete campaign strategy.

Key Texts:

1. Coutland L. Boove, John V. Thill, George P. Dipiarian Burk Wood, Advertising
Excellence, Mc Graw-Hill, Inc. N.Y. 1995.

2. Frank Jefkins, Advertising Made Simple, Rupa & GewDelhi. 1992.

3. William F. Arens, Contemporary Advertising, IndMcGraw-Hill, 1999.
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Viscom Andhra Loyola College (Autonomous)
NEW
B.SC VISUAL COMMUNICATIONS
Human Communication- Newsyllabus
Major : Viscom Paper—1 Credit : 3
Category: MC (Theory) No. of Hrs/ Week : 4
Unit 1

History of Communication — Definitions — Types -elminaries to Human Communication:
Nature, Components, Purposes & Postulates — Umiv&tsdel of Communication. Group
Communication: Types, Procedures & Formats. Massr@onication: Components, Forms
& Functions.

Unit 2

The Self in Communication — Self-Awareness & Seldbsure — Perception — Perception
Process —Processes Influencing Perception — Atioiby- Listening — Nature of Listening —
Active Listening.

Unit 3

Verbal Communication: Language, Symbols, & MeaningBarriers in Language & Verbal
Interaction. Principles of Language & Verbal Int#ian. Social Aspects of Language and
Verbal Interaction.

Unit 4
Non Verbal Communication - Body Communication, Spaderritoriality, and Touch
Communication. Paralanguage & Time.

Unit 5
Interpersonal Relationships: Definitions, Chardstes, & Interpersonal Attraction.
Relationship Development & Deterioration.

Key Texts:

1. Joseph A. Devito, Human Communication- The Basiar€®, Harper & Row, New
York, 1988.

2. Vandermark and Leth, Interpersonal Communicatiarm@ings Publishing Co.,
California, 1977.

Reference:

1. Kincaid, Lawrence and Wilbur Schramm, Fundamergalduman Communication,
East West Communication Institute, Honalulu, 1974.

2. Harry. C, On Human Communication, John Wiley & Sd¥sw York, 1957.
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Viscom

OLD

Andhra Loyola College (Autonomous)

B.SC VISUAL COMMUNICATIONS
HUMAN COMMUNICATION - OLD SYLLABUS

Major . Viscom Paper — 1 Credit .3
Category : MC (Theory) No. of Hrs / Week 4
Unit 1

History of Communication — Definitions — Types -efininaries to Human Communication:
Nature, Components, Purposes & Postulates — UivBtsdel of Communication.

Unit 2

The Self in Communication — Self-Awareness & Seldbsure — Perception — Perception
Process —Processes Influencing Perception — Atioibbu- Listening — Nature of Listening —
Active Listening.

Unit 3

Verbal Communication: Language, Symbols, & MeaningBarriers in Language & Verbal
Interaction. Principles of Language & Verbal Int#ran. Social Aspects of Language and
Verbal Interaction.

Unit 4

Non Verbal Communication - Body Communication, Spaderritoriality, and Touch
Communication. Paralanguage & Time. Interpersonaélaftonships: Definitions,
Characteristics, & Interpersonal Attraction. Relaship Development & Deterioration.

Unit 5
Group Communication: Types, Procedures & Format@ssMCommunication: Components,
Forms & Functions.

Key Texts:

1. Joseph A. Devito, Human Communication- The Basiur€®, Harper & Row, New
York, 1988.

2. Vandermark and Leth, Interpersonal Communicatiomm@ings Publishing Co.,
California, 1977.

Reference:

1. Kincaid, Lawrence and Wilbur Schramm, FundamentdldHuman Communication,
East West Communication Institute, Honalulu, 1974.

2. Harry. C, On Human Communication, John Wiley & Sdwsw York, 1957.
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Viscom Andhra Loyola College (Autonomous)

NEW
B.SC VISUAL COMMUNICATIONS
Media Laws & Ethics- Newsyllabus
Major : Viscom Paper—4 Credit : 3
Category: MC ( Theory) No. of Hrs / Week : 4
Unit 1

Brief history of media laws in India. Constitutiasf India. Indian legal system. Legal
aspects. Fundamental rights. Restrictions. Freaafdhe Press.

Unit 2
Contempt of court. Defamation, Libel & Slander, i©#il Secrets Act - Right to Information
- Puffery

Unit 3
Laws related to the Press. Newspaper registrafibe. Press Council. Copy Right. Media
Contracts- An Overview.

Unit4
Indian Cinematograph Act. Prassar Bharathi. ThelecalV network regulation Act.
Ombudsmen.

Unit 5
Media and ethics. Code of conduct in various meéhthical issues in media. Social
responsibility of the media person.

Key Texts:

1. Vrdisha Barua, Press and the Media Laws. Univéasapublishing, New Delhi,
2006.

2. Durga Das Basu, Laws of the Press, Wadhua, Newi,[2£182.

3. Kiran R. N., Philosophies of Communication and MeBthics, B. R. Publishing
Corporation, New Delhi, 2000.
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Andhra Loyola College (Autonomous) Viscom
oLD
B.SC VISUAL COMMUNICATIONS
MEDIA LAWS & ETHICS- OLD SYLLABUS
Major : Viscom Paper — 4 Credit 3
Category : MC (Theory) No. of Hrs / Week 4

Unit 1
Brief history of media laws in India. ConstitutiofIndia. Indian legal system. Legal aspects.
Fundamental rights. Restrictions. Freedom of tres®r

Unit 2
Contempt of court. Defamation and libel. Rightnéormation — Slander — Puffery.

Unit 3
Laws related to the Press. Newspaper registrafibe. Press Council. Copy Right. Media
Contracts.

Unit4
Indian Cinematograph Act. Prassar Bharathi. ThelecabV network regulation Act.
Ombudsmen.

Unit 5
Media and ethics. Code of conduct in various medithical issues in media. Social
responsibility of the media person.

Key Texts:

1. Vrdisha Barua, Press and the Media Laws. Univéasapublishing, New Delhi,
2006.

2. Durga Das Basu, Laws of the Press, Wadhua, Newi,[2£182.

3. Kiran R. N., Philosophies of Communication and MeBthics, B. R. Publishing
Corporation, New Delhi, 2000.
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Viscom Andhra Loyola College (Autonomous)

NEW
B.SC VISUAL COMMUNICATIONS
Development Communication- Nevgyllabus
Major : Viscom Paper — 5 Credit : 3
Category: MC (Theory) No. of Hrs / Week : 4
Unit 1

The Nature of Development. Defining developmena &oal, as a Process; Key Concepts in
Development: Self-reliance, Dependence, Culturehtidy, Decentralization, Participation,
Modernization, Industrialisation, First-Second-Thiourth World, Basic Needs etc.
Complexities of development efforts; Alternate gatb Development; Development and
Colonialism; Development and Tradition bound Sagciet

Unit 2

The Concept of Development Communication: Defims@f Development Communication,
Roles of Development Communication, and Philosophpevelopment Communication —
Differences from Development Support CommunicatioBoals of Development
Communication. Differences between CommunicationDevelopment and Development
Communication; Models of Daniel Lerner, Everett Biegand Wilbur Schramm.

Unit 3
Communication for social change. Using Folk forms $ocial Change; Taking Theatre into
the streets.

Unit 4
Empowerment through Silver Screen; Role of a Comoatior in the process of social
change. Folk forms and ‘alternative silver scrden’social change.

Unit 5

Social Advertising. Historical perspective of adieng. Social advertising — the concept,
why of social advertising. Social advertising indilm — areas covered under social
advertising, agencies involved in social advergjsithe DVAP and other media units,
organized sector and voluntary organizations, inat&onal agencies

Key Texts:

1.Melkote, Srinivas R. and Leslie Steeves — Comuatian for Development in the Third
World: Theory and Practice for Empowerment, SaddiPations. New Delhi 2001.
2.Vollan, Clayton and Jim Simmons (Ed) — Developm@ommunication: A Resource
Manual for Teaching, Asian Mass Communication Regteaand Information Center,
Singapore, 1985.

Academic Council 208 21 MAR 2012



Andhra Loyola College (Autonomous) Viscom
oLD
B.SC VISUAL COMMUNICATIONS
DEVELOPMENT COMMUNICATION - OLD SYLLABUS
Major . Viscom Paper -5 Credit .3
Category : MC (Theory) No. of Hrs / Week 4

Unit 1

The Nature of Development. Defining developmend &oal, as a Process; Key Concepts in
Development: Self-reliance, Dependence, Culturahtifly, Decentralization, Participation,
Modernization, Industrialisation, First-Second-Thifourth World, Basic Needs etc.
Complexities of development efforts; Alternate gato Development; Development and
Colonialism; Development and Tradition bound Sagciet

Unit 2

The Concept of Development Communication: Defimsimf Development Communication,
Roles of Development Communication, and Philosophipevelopment Communication —
Differences from General Communication, Goals of v&epment Communication.
Differences between Communication for Developmard ®evelopment Communication;
Models of Daniel Lerner, Everett Rogers and WilBahramm.

Unit 3
Communication for social change. Using Folk forras $ocial Change; Taking Theatre into
the streets.

Unit 4
Empowerment through Silver Screen; Role of a Comaator in the process of social
change. Folk forms and ‘alternative silver scrden’social change.

Unit 5

Social Advertising. Historical perspective of adieng. Taxonomy of advertising. Social
advertising — the concept, why of social advergsitaxonomy of social ads. Social
advertising in India — areas covered under sodlakdising, agencies involved in social
advertising: the DVAP and other media units, orgadisector and voluntary organizations,
international agencies.

Key Texts:

1. Melkote, Srinivas R. and Leslie Steeves — Commuioicafor Development in the
Third World: Theory and Practice for Empowermerdg& Publications. New Delhi
2001.

2. Vollan, Clayton and Jim Simmons (Ed) — Developm@ammunication: A Resource
Manual for Teaching, Asian Mass Communication Reteand Information Center,
Singapore, 1985.
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Viscom

NEW

Andhra Loyola College (Autonomous)

B.SC VISUAL COMMUNICATIONS

VC- DRAWING- New Syllabus
Major : Semester 2 Credit : 2
Category: MC ( Theory) No. of Hrs / Week

Objective: To study the form and structure of animate ananimate objects and learn the
process of visual representation of ideas.

UNIT: 1

Drawing —representational or realistic —with one sourghting — basic value/dark value
differences, soft and hard edges in oppositiororctéxture, warm and cold, darks and
lights, twinning of form in space and value relaship to environment.

UNIT:2
Study of human anatomy skeleton, muscles, head, hand, leg and foot;tstres, posture
and movements in drawing. Study of Indian and Wasi€ists.

UNIT:3

Study of figure- frontal and profile —expressions, clothed figurégures in an
environment; observation and human interpretapensonal expression; Approaches to
painting model sensation, response, empathy, tensabor, and composition.

UNIT:4

Perspective sense of form and space on two dimensional seqifaear perspective
[horizon

line ,vanishing points, intersecting line],-aeparspective[color and value for light and
atmosphere].

UNIT:5

Conventional and unconventional drawing techniguakie studies and volumetric analysis,
contour drawing; Drawing from imagination and sulgx@ous, abstraction and atmospheric
drawing.

Methodology:

Theoretical inputs coupled with extensive studimdestrations and practical sessions.
Evaluation:

Internal assessments: Assignments 20% Test 30%.

External examination: Project 10% Test 40%.
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Viscom

OoLD

Andhra Loyola College (Autonomous)

B.SC VISUAL COMMUNICATIONS
VC- DRAWING- OLD SYLLABUS

Semester 2 Credit: 2
Category: MC No. of hvééek: 3
UNIT: 1

Drawing —representational or realistic —with one sourghting — basic value/dark value
differences, soft and hard edges in oppositiororctéxture, warm and cold, darks and
lights, twinning of form in space and value relaship to environment.

UNIT:2

Study of human anatomy skeleton, muscles, head, hand, leg and foot;tstres, posture
and movements in drawing. Study of different Indgahool of Art like Cave Art, Ajanta,
Rajasthan Deccan, Ajanta Murals, Rajasthan ScHodits, Deccan School of Arts,
Contemporary Indian art like Bengal school of Aets.

UNIT:3

Study of figure- frontal and profile —expressions, clothed figurégures in an
environment; observation and human interpretapensonal expression; Approaches to
painting model sensation, response, empathy, tensabor, and composition.

UNIT:4

Perspective sense of form and space on two dimensional sedffaear perspective
[horizon

line ,vanishing points, intersecting line],-aepalrspective[color and value for light and
atmosphere].

UNIT:5

Conventional and unconventional drawing techniquakie studies and volumetric analysis,
contour drawing; Drawing from imagination and sul®m@ous, abstraction and atmospheric
drawing.

Methodology:

Theoretical inputs coupled with extensive studimdastrations and practical sessions.
Evaluation:

Internal assessments: Assignments 20% Test 30%.

External examination: Project 10% Test 40%.
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Viscom Andhra Loyola College (Autonomous)
NEW
B.SC VISUAL COMMUNICATIONS
Media Research Orientation- Newsyllabus
Major : Viscom Paper — 6 Credit : 2
Category: MC (Practical) No. of Hrs / Week : 4
Unit 1

The need and relevance of media research. Resfiysnd Involvement. Scientific and
non scientific methods. Steps involved in desigranggsearch project. Research objectives.
Research problem. Hypothesis. Types of researchadst— historical, Case study, Content
analysis, etc.

Unit 2

Types of research design — Exploratory, Descriptvel Experimentation. Merits and
Demerits of these Methods. Opinion polls and aumBeresearch and viewership ratings.
Protocols of research methods.

Unit 3

Data collection methods. Primary data and secondaty. Types of secondary data. Survey
data, Observation data. General accuracy of dadieected. Questionnaire method. Structured
and non-structured. Telephone and personal int@svi®uestionnaire construction methods.

Unit 4

Sampling. Types of sample. Random, Cluster, SidtiSystematic, Probability and non-
probability, Convenience, judgment, Quota, etc. flarg problems. Sample error. Choosing
a sample design.

Unit 5

Preparation and tabulation of collected data. Ratalysis. ldentifying interdependencies.
Steps involved in writing a research paper/repbititten research report. Evaluation of the
research procedur€ommunication Research - An overview

Key Texts:

1.Hansen, Andres et al.,, Mass Communication Relselsiethods. Macmillan Press Ltd.
London, 1988.

2.Wimmer, D Roger and Dominick R Joseph, Mass MdRisearch — An Introduction,
Wadsworth Publishing Company, California 1991.

Reference:

1. Dr. Mercado, Communication Research Methodsyéfsity of Philippines, Manila, 1979.
2. Parnela L. Alreck and Robert B. Settle, The 8unResearch handbook, Irwin
Homewood, lllinois, 1985.
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Andhra Loyola College (Autonomous) Viscom

oLD
B.SC VISUAL COMMUNICATIONS
MEDIA RESEARCH ORIENTATION- OLD SYLLABUS
Major . Viscom Paper — 6 Credit D2
Category : MC (Practical) No. of Hrs / Week C 4

Unit 1

The need and relevance of media research. Resginsand Involvement. Scientific and
non scientific methods. Steps involved in desigrangesearch project. Research objectives.
Research problem. Hypothesis. Types of researchadet— historical, Case study, Content
analysis, etc.

Unit 2

Types of research design — Exploratory, Descriptawel Experimentation. Merits and
Demerits of these Methods. Opinion polls and aumkeresearch and viewership ratings.
Protocols of research methods.

Unit 3

Data collection methods. Primary data and secondaty. Types of secondary data. Survey
data, Observation data. General accuracy of dadleected. Questionnaire method. Structured
and non-structured. Telephone and personal inigsviQuestionnaire construction methods.

Unit 4

Sampling. Types of sample. Random, Cluster, SidtiBystematic, Probability and non-
probability, Convenience, judgment, Quota, etc. flarg problems. Sample error. Choosing
a sample design.

Unit 5

Preparation and tabulation of collected data. Catalysis. Identifying interdependencies.
Steps involved in writing a research paper/repttitten research report. Evaluation of the
research procedure.

Key Texts:
1. Hansen, Andres et al., Mass Communication Resesietinods. Macmillan Press
Ltd. London, 1988.
2. Wimmer, D Roger and Dominick R Joseph, Mass Mediadgarch — An Introduction,
Wadsworth Publishing Company, California 1991.

Reference:
1. Dr. Mercado, Communication Research Methods, Usitxeof Philippines, Manila,
1979.
2. Parnela L. Alreck and Robert B. Settle, The Surgsearch handbook, Irwin
Homewood, lllinois, 1985.
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Viscom Andhra Loyola College (Autonomous)
NEW
B.SC VISUAL COMMUNICATIONS
Media Culture & Society- Newsyllabus
Major : Viscom Paper — 2 Credit : 3
Category: MC ( Theory) No. of Hrs / Week : 4
Unit 1

Why media education? — Seven reasons why mediaaBdncis necessary —Media
Saturation. Media Influence — The management obrinftion — Media Education &
Democracy — The increasing importance of Visual @mmication and Information —
Educating for future.

Unit 2

How and How Not to study media — A theoretical feamork for media education — Core
concepts — A distinctive mode of enquiry: towaraisdritical autonomy — Media Pedagogy —
The media as agents of culture decline: the legddyeavis & Thompson — The media as
popular art form — The media as aid to learning dis$emination of knowledge and
experience — The media as agents of Communication.

Unit 3

Media Determinants: Owners and Controlling comparidedia Institutions — The State and
the law — Advertisers — Self-regulation by the naedi Media Personnel — Economic
Determinants.

Unit 4

Media Rhetoric: The Rhetoric of the image — Imag&e&t — The effect of Camera and Crew
— Set-ups — Film & Sound Editing — InterpretativearReworks — Visual Codings —
Narration.

Unit 5

Media Ideology: Defining Ideology — Hegemony — Mythldeology in the Classroom
Problematising the audience — Audience positionrin§ubjectivity — Pleasure —Audience
Dynamics — Impact of media on society.

Key Texts:
1.Len Masterman, Teaching the Media, Comedia PhhtisGroup, London, 1985.

Reference:

1.Alvarado, Gutch and Wollen, Learning the Mediadvhillan Education Ltd., 1987.

2.Tim O’Sullivan and Brian Duttar, Studying the M&dAn Introduction, Arnold, London,
2003.
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Andhra Loyola College (Autonomous) Viscom
OoLD
B.SC VISUAL COMMUNICATIONS
MEDIA CULTURE & SOCIETY — OLD SYLLABUS
Major . Viscom Paper — 2 Credit .3
Category : MC (Theory) No. of Hrs / Week 4

Unit 1

Why media education? — Seven reasons why mediaatdnocis necessary —Media
Saturation. Media Influence — The manufacture aramhagement of information — Media
Education & Democracy — The increasing importanéeVesual Communication and
Information — Educating for future.

Unit 2

How and How Not to study media — A theoretical feamork for media education — Core
concepts — A distinctive mode of enquiry: towardsdritical autonomy — Media Pedagogy —
The media as agents of culture decline: the legddyeavis & Thompson — The media as
popular art forms — The media as aids to learnind dissemination of knowledge and
experience — The media as agents of Communication.

Unit 3

Media Determinants: Owners and Controlling companrigledia Institutions — The State and
the law — Advertisers — Self-regulation by the raedi Media Personnel — Economic
Determinants.

Unit 4
Media Rhetoric: The Rhetoric of the image — Imagee&t — The effect of Camera and Crew
— Set-ups — Film & Sound Editing — Interpretativarfieworks — Visual Codings — Narration.

Unit 5

Media Ideology: Defining Ideology — Hegemony — MyhIdeology in the Classroom
Problematising the audience — Audience positionin§ubjectivity — Pleasure —Audience
Dynamics — Impact of media on society.

Key Texts:

1. Len Masterman, Teaching the Media, Comedia Pulbigs@iroup, London, 1985.
Reference:

1. Alvarado, Gutch and Wollen, Learning the Media, Mdan Education
Ltd., 1987.
2. Tim O’Sullivan and Brian Duttar, Studying the Median Introduction,

Arnold, London, 2003.
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Viscom Andhra Loyola College (Autonomous)
B.SC VISUAL COMMUNICATIONS
Major : Electronic Media Paper Credit : 3
Category: MC (Theory) No. of Hrs / Week
Unit 1

Basic Television System — Expanded Studio & ElettroField Production Systems —
Production Elements — Production Personnel — T&tev Studio — Studio Control Room —
Master Control — Studio Support Areas.

Unit 2

Analog and Digital Camera Television — Basic Im&yeation — Basic Color of the Video
Display — Introduction to Digital — Benefits of Digl Television — Scanning Systems:
Interlaced and Progressive Scanning, DTV, HDTV a8BdTV Technologies — Flat — Panel
Displays.

Unit 3
The Television Camera — Parts of the Camera — HhewCamera Works — Types of Cameras
— Electronic Characteristics — Operational Charéasttes — Light to Video Image.

Unit 4
Lenses — It's Types — Operational CharacteristicE€dtrols — Angle of View — Standard
Camera Mounts & Movements — Special Camera Moun@amera Operation & Picture
Composition — Lighting Instruments & Lighting Cools. Light Intensity, Lamps and Color
Media.

Unit 5

Lighting — Quality of Light — Color Temperature -ghting Functions — Special Lighting
Techniques — Contrast — Balancing Light Intensityight Plot — Operation of Studio Lights
— EFP/ENG Lighting.

Key Texts:
1.Herbert Zettl, Television Production Handbook, €atia, Thomson-Wadsworth, 2006.
2.Gerald Millerson, Effective TV Production, Londdfocal Press, 2002.

Practical: (Team Work)

1. Basic Shots, Camera Angles & Movements
2. Quickie

3. Multi Camera Interview

4. Road Show
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Andhra Loyola College (Autonomous) Viscom
OoLD
B.SC VISUAL COMMUNICATIONS
TELEVISION PRODUCTION -1 - OLD SYLLABUS
Major . Electronic Media Paper — 4 Credit 3:
Category : MC (Theory) No. of Hrs / Week 4

Unit 1

Basic Television System — Expanded Studio & ElestroField Production Systems —
Production Elements — Production Personnel — Tst@v Studio — Studio Control Room —
Master Control — Studio Support Areas.

Unit 2

Analog and Digital Camera Television — Basic Im&yeation — Basic Color of the Video
Display — Introduction to Digital — Benefits of Digl Television — Scanning Systems:
Interlaced and Progressive Scanning, DTV, HDTV abBdTV Technologies — Flat — Panel
Displays.

Unit 3
The Television Camera — Parts of the Camera — HhewClamera Works — Types of Cameras
— Electronic Characteristics — Operational Charattes — Light to Video Image.

Unit4
Lenses — It's Types — Operational Characteristic€@htrols — Angle of View — Standard
Camera Mounts & Movements — Special Camera Moun@armera Operation & Picture
Composition — Lighting Instruments & Lighting Coois. Light Intensity, Lamps and Color
Media.

Unit 5

Lighting — Quality of Light — Color Temperature -ghting Functions — Special Lighting
Techniques — Contrast — Balancing Light Intensityight Plot — Operation of Studio Lights
— EFP/ENG Lighting.

Key Texts:

1. Herbert Zettl, Television Production Handbook, @ahia, Thomson-Wadsworth,
2006.
2. Gerald Millerson, Effective TV Production, Londdfpcal Press, 2002.

Practical:
1. Basic Shots, Camera Angles & Movements
2. Quickie
3. Multi Camera Interview
4. Road Show
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Viscom Andhra Loyola College (Autonomous)
B.SC VISUAL COMMUNICATIONS
Major : Electronic Media Pap Credit : 3
Category: MC (Theory) No. of Hrs / Week : 4
Unit 1

Television Scenery — Properties and Set Dressirglements of Scene — Production People
— Non Technical & Technical Personnel — Televisitalent — Performing Techniques —
Acting Techniques — Auditions — Makeup — Clothimgl & ostuming.

Unit 2
Producing — Preproduction Planning: From Idea topBe- Coordination — Line Producer:
Host & Watchdog — Postproduction Activities.

Unit 3

Production Scheduling - Basic Rules - The Scripihe Breakdown Sheet — The Production
Board — Parameter Factors — Arranging the Boardow khany days? — The Shooting
Schedule.

Unit 4

Direction — Director's Roles — Preproduction Acties — Production Method — Production
Team — Scheduling — Script Formats — Script Markingloor Plan — Location Sketch —
Moving from Script to Screerstructure of Television Program

Unit 5

Direction in Production & Postproduction ActivitiesMulti Camera Directing Procedures —
Directing Rehearsals — Directing the Show — Sin@lamera Directing Procedures —
Controlling Clock Time & Subjective Time — ENG / ER echniques.

Key Texts:
1. Herbert Zettl, Television Production Handbook]ifornia, Thomson-Wadsworth, 2006.
2. Gerald Millerson, Effective TV Production, Longd-ocal Press, 2002.

Practical: (Group Work)

1. Demonstration Program
2. Television Commercial
3. Documentary

4. Short Film
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Andhra Loyola College (Autonomous)

B.SC VISUAL COMMUNICATIONS
TELEVISION PRODUCTION — 1l - OLD SYLLABUS

Major . Electronic Media Paper — 5 Credit 3:
Category . MC (Theory) No. of Hrs / Week : 4
Unit 1

Television Scenery — Properties and Set Dressirglements of Scene — Production People
— Non Technical & Technical Personnel — Televisitadent — Performing Techniques —
Acting Techniques — Auditions — Makeup — Clothimgl &Costuming.

Unit 2
Producing — Preproduction Planning: From Idea topSe- Coordination — Line Producer:
Host & Watchdog — Postproduction Activities.

Unit 3

Production Scheduling - Basic Rules - The Scripihe Breakdown Sheet — The Production
Board — Parameter Factors — Arranging the Boardow khany days? — The Shooting
Schedule.

Unit 4

Direction — Director’'s Roles — Preproduction Acti®s — Production Method — Production
Team — Scheduling — Script Formats — Script Markingloor Plan — Location Sketch —
Moving from Script to Screen

Unit 5

Direction in Production & Postproduction ActivitiesMulti Camera Directing Procedures —
Directing Rehearsals — Directing the Show — Sin@lamera Directing Procedures —
Controlling Clock Time & Subjective Time — ENG / ER echniques.

Key Texts:

1. Herbert Zettl, Television Production Handbook, @ahia, Thomson-Wadsworth,
2006.
2. Gerald Millerson, Effective TV Production, Londdfpcal Press, 2002.

Practical

Demonstration Program
Television Commercial
Documentary

Short Film

hroONE
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NEW
B.SC VISUAL COMMUNICATIONS
Film Mechanism & Aesthetics- Newsyllabus
Major : Viscom Paper — 2 Credit : 2
Category: MC (practical) No. of Hrs / Week
Unit 1

Cinema as an institution. Film as an experiencegerennment, commaodity, communication
medium. The origin of world cinema. A brief ovemi®f film History with special reference
to India & Andhra Pradesh. Film Structure: Narratiand Narrative. Restricted &
Omniscient Narration. Linear & Non- Linear Narrasw Concept, Plot, Story & Conflict,
Three- Act Structure, Protagonist & Antagonist. Tlieee Phases in Production.

Unit 2

The Shot: Characteristics, Types — ECU....ELS, MagsjirGcene & Sequence. Camera
Angles & Movements (PAN, TILT, TRACK, DOLLY, CRABZRANE, STEADICAM etc.)
Camera Lens. Frame: Size (16, 35, 70, Cinemascdaipeawamorphic lens), Aspect ratio,
Film Stock, Film speed — 12, 16, 24 fps... High Sp&émtography, Slow Speed or Stop
motion Photography. Frame Aesthetics — Line, M&gsce, Angle, Level, Height.

Unit 3

Performance, Settings, Properties, Costume, Lighttditing, Background Music, SFX.
Mise-en-scene, Montage, Cinematic codes. Film Bglit& Film Sound: History —

Hollywood, Russian; Types of transitions — F. LOF CUT, DISSOLVE, WIPE; Shot to
Shot relationship — graphic, rhythmic, spatial, pemal; Continuity editing — 180 degree rule,
match on action, eye-line match, cheat cut, crags Biscontinuous editing — jump cut;
Video editing — Non-Linear & Online Editing.

Unit 4
Film Genres: Fiction & Non Fiction, Action, Advemgy Comedy, Children, Animated,
Melodrama, Musical, Historical, Horror & Thrillegci-fiction. Documentary & Docudrama.

Unit 5

Different Types of Cinema — Bollywood, Third Worl@inema, Hollywood, National
Cinemas. Film Concepts and Film Movements — Greaaedr from Hollywood, Europe,
Russia, Asia & India. Film Audience. Audience Piosiing. Audience as the Meaning
Makers. Hero Worship. Fan Clubs. Problematisingi@nce — Film Appreciation — How to
write Film Review.

Key Texts:

1.Michael Rabiger, Directing — Film Techniques & sMeetics, Burlington, Focal Press,
2003.

2.Bordwell K and Thomson K, Film Art — An Introdimh, New York, Knopff, 1990.
3.Steven Ascher, & Edward Pincus, The Filmmakegsdétbook, England, Plume, 1999
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Andhra Loyola College (Autonomous) Viscom
OoLD
B.SC VISUAL COMMUNICATIONS
FILM MECHANISM & AESTHETICS - OLD SYLLABUS
Major . Viscom Paper — 2 Credit D2
Category : MC (Practical) No. of Hrs / Week .3

Unit 1

Cinema as an institution. Film as an experienceger&inment, commodity, communication
medium. The origin of world cinema. A brief ovenwi®f film History with special reference
to India & Andhra Pradesh. Film Structure: Narratemd Narrative. Restricted & Omniscient
Narration. Linear & Non- Linear Narratives. Conceptot, Story & Conflict, Three- Act
Structure, Protagonist & Antagonist. The Three Blas Production.

Unit 2

The Shot: Characteristics, Types — ECU....ELS, Mags)irScene & Sequence. Camera
Angles & Movements (PAN, TILT, TRACK, DOLLY, CRABZRANE, STEADICAM etc.)
Camera Lens. Frame: Size (16, 35, 70, Cinemascagpearwamorphic lens), Aspect ratio,
Film Stock, Film Movement — 12, 16, 24 fps... Highe8d Photography, Slow Speed or Stop
motion Photography. Frame Aesthetics — Line, M&gsce, Angle, Level, Height.

Unit 3

Performance, Settings, Properties, Costume, Lightlditing, Background Music, SFX.
Mise-en-scene, Montage, Cinematic codes. Film Bgliti& Film Sound: History —

Hollywood, Russian; Types of transitions — F. .OF CUT, DISSOLVE, WIPE; Shot to
Shot relationship — graphic, rhythmic, spatial, pemal; Continuity editing — 180 degree rule,
match on action, eye-line match, cheat cut, crags RBiscontinuous editing — jump cut;
Video editing — Non-Linear & Online Editing.

Unit 4
Film Genres: Fiction & Non Fiction, Action, Advemay Comedy, Children, Animated,
Melodrama, Musical, Historical, Horror & Thrillegci-fiction. Documentary & Docudrama.

Unit 5

Different Types of Cinema — Bollywood, Third Worl@inema, Hollywood, National
Cinemas. Film Concepts and Film Movements — Greaedr from Hollywood, Europe,
Russia, Asia & India. Film Audience. Audience Piosiing. Audience as the Meaning
Makers. Hero Worship. Fan Clubs. Problematisingifnde — Film Appreciation — How to
write Film Review.
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Key Texts:
1. Michael Rabiger, Directing — Film Techniques & Awssics, Burlington, Focal Press,

2003.

2. Bordwell K and Thomson K, Film Art — An IntroductipNew York, Knopff, 1990.

3. Steven Ascher, & Edward Pincus, The Filmmaker's dmok, England, Plume,
1999.
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Andhra Loyola College (Autonomous) Viscom

B.SC VISUAL COMMUNICATIONS
COMPUTER SCIENCE & ELECTRONIC MEDIA

Sem.| Visual Communication Computer Science Electronic Mdia

1 Human Communication (T) / | Information Comm. Basic Photography (T) / (4h/3c
(4h/3c) Technologies (T) / (4h/3c) Film Mechanism & Aesthetics *
Visual Literacy & Drawing-1 (P)| Designing Tools (P) / (3h/2c) | (P )/ (3h/2c)
/ (3h/2c)

2 Media Culture & Society (T) / | Desktop Publishing - | (T) / Communication Models &
(4h/3c) (4h/3c) Theories (T) / (4h/3c)
Visual Literacy & Drawing-1l * | Desktop Publishing — | (P) / Digital Photography (P) /
(P) / (3h/2¢c) (3h/2c) (3h/2c)

3 Advertising Basics* (T) / (4h/3c) Desktop Publishing - 11 (T) / Radio Broadcasting* (T) /
Script Writing (P) / (3h/2c) (4h/3c) (4h/3c)
Copy Writing (GE) (3h/1c) Desktop Publishing — Il (P) / | Audiography (P) / (3h/2c)

(3h/2c)

4 Media Laws & Ethics (T) / Web Technologies (T) / (4 Television Production - | (T)
(4h/3c) h/3c) (4h/3c)
Graphic Design (p) (3h/2c) Web Designing (P) / (3h/2c) | Television Production — | (P)
Copy Writing (GE) / (3h/1c) (3h/ 2¢c)

5 Development Communication | Digital Multimedia (T) / Television Production -1l (T) /
(T) /(4h/3c) (4h/3c) (4h/3c)
Campaign Strategies (P) (3h/2¢)Digital Multimedia (P) / (2h/1c) Television Production - Il (P)
Media Research Orientation (p (3h/2c)
/ (2h/1c)
Visual Analysis Tools (T) / (3h
2¢c)

6 Project (P) / (8c)
Internship (P) / (10c)
Study Paper (p) / (5¢)
Extra Curricular Activities (1c)

T — Theory P — Practical GE - General Elective Hburs/week c-Credits
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Ethics

BOARD OF STUDIES

DEPARTMENT OF ETHICS & RELIGION

Minutes of the meeting of the Board of Studies in Ethics and Religion held on Friday,

17.02.2012 at 10.00 A.M.

MEMBERS:
1. FR.DR.A.FRANCIS XAVIER, SJ. Principal i~ Xowan b
2. FR.N.BUIJI BABU. SJ, Vice Principal b L

rd

External Experts:

3. FRJOHN PACKIARAJ, SJ ~bsend
4 SRIP VEERABRAHMAM WMMM‘V
Faculty:

5. DRK JOB SUDARSHAN M
6.  MS.Y.PARIMALA W

7. FRASTANLEY,SI 8 Loty ’;) -

8. FR.A.FRANCIS XAVIER, 8J

Andhra Loyola College (Autonomous)
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Andhra Loyola College (Autonomous) Ethics

DEPARTMENT OF ETHICS & RELIGION
RESOLUTIONS

The Meeting of the Ethics and Religion Board of Studies was held on 17-02-2012 and

the following resolutions were passed unanimously.

1 Resolved to keep the syllabus unchanged for the next academic year 2012-13

2. Resolved to make efforts to integrate teaching of values with the core subjects

3. Resolved to arrange guest lectures as per convenience.

Dr.K.Job Sudarshan
Head & Chairman
Ethics & Religion Board of Studies
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